
288 Information Horizons: American Journal of Library and Information Science 

Innovation 

www. grnjournal.us  

Information Horizons: AMERICAN Journal of Library 

and Information Science Innovation 

Volume 02, Issue 01, 2024 ISSN (E): 2993-2777 

 

International Tourism 
 

Muqimova Rohilaxon Alijon qizi 

Student of Karshi state university 

 

Abstract: Tourism, the act and process of spending time away from home in pursuit of 

recreation, relaxation, and pleasure, while making use of the commercial provision of services. As such, 

tourism is a product of modern social arrangements, beginning in western Europe in the 17th century, 

although it has antecedents in Classical antiquity. 
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Introduction. Tourism is distinguished from exploration in that tourists follow a “beaten path,” 

benefit from established systems of provision, and, as befits pleasure-seekers, are generally insulated from 

difficulty, danger, and embarrassment. Tourism, however, overlaps with other activities, interests, and 

processes, including, for example, pilgrimage. This gives rise to shared categories, such as “business 

tourism,” “sports tourism,” and “medical tourism” (international travel undertaken for the purpose of 

receiving medical care). 

By the early 21st century, international tourism had become one of the world’s most important 

economic activities, and its impact was becoming increasingly apparent from the Arctic to Antarctica. 

The history of tourism is therefore of great interest and importance. That history begins long before the 

coinage of the word tourist at the end of the 18th century. In the Western tradition, organized travel with 

supporting infrastructure, sightseeing, and an emphasis on essential destinations and experiences can be 

found in ancient Greece and Rome, which can lay claim to the origins of both “heritage tourism” (aimed 

at the celebration and appreciation of historic sites of recognized cultural importance) and beach resorts. 

The Seven Wonders of the World became tourist sites for Greeks and Romans. 

Pilgrimage offers similar antecedents, bringing Eastern civilizations into play. Its religious goals 

coexist with defined routes, commercial hospitality, and an admixture of curiosity, adventure, and 

enjoyment among the motives of the participants. Pilgrimage to the earliest Buddhist sites began more 

than 2,000 years ago, although it is hard to define a transition from the makeshift privations of small 

groups of monks to recognizably tourist practices. Pilgrimage to Mecca is of similar antiquity. The tourist 

status of the hajj is problematic given the number of casualties that—even in the 21st century—continued 

to be suffered on the journey through the desert. The thermal spa as a tourist destination—regardless of 

the pilgrimage associations with the site as a holy well or sacred spring—is not necessarily a European 

invention, despite deriving its English-language label from Spa, an early resort in what is now Belgium. 

The oldest Japanese onsen (hot springs) were catering to bathers from at least the 6th century. Tourism 

has been a global phenomenon from its origins. 

Transport innovation was an essential enabler of tourism’s spread and democratization and its 

ultimate globalization. Beginning in the mid-19th century, the steamship and the railway brought greater 

comfort and speed and cheaper travel, in part because fewer overnight and intermediate stops were needed. 

Above all else, these innovations allowed for reliable time-tabling, essential for those who were tied to 

the discipline of the calendar if not the clock. The gaps in accessibility to these transport systems were 

steadily closing in the later 19th century, while the empire of steam was becoming global. Railways 
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promoted domestic as well as international tourism, including short visits to the coast, city, and 

countryside which might last less than a day but fell clearly into the “tourism” category. Rail travel also 

made grand tour destinations more widely accessible, reinforcing existing tourism flows while 

contributing to tensions and clashes between classes and cultures among the tourists. By the late 19th 

century, steam navigation and railways were opening tourist destinations from Lapland to New Zealand, 

and the latter opened the first dedicated national tourist office in 1901. 

The International tourism industry is stronger than ever before. Destinations around the world have 

developed their economies around international tourism and they are thriving (minus the ongoing 

Coronavirus pandemic, but I am confident that tourism will return so I am going to put that to one side 

for now). But what does it all mean? 

Tourism is the generic term used to cover both demand and supply that has been adopted in a 

variety of forms and used throughout the world. 

International tourism essentially refers to the activities undertaken by visitors, also known as the 

visitor economy. The tourism industry encompasses all activity that takes place within the visitor 

economy. This includes activities that are directly related to the tourist, such as staying in a hotel, ordering 

a meal or visiting a tourist attraction. It also includes indirect activities, such as the transport company 

which delivers the food to the restaurant in which the tourist eats or the laundry company that has a 

contract with the hotel for cleaning bed sheets. It is largely due to the indirect contributions to tourism, 

that defining and measuring the tourism industry is so difficult! 

The international tourism industry is more centralized than the domestic tourism industry. Most 

of the world’s top tourist destinations are located in a few countries: France, Spain, Italy, China, and 

Japan. These countries welcome a large number of international tourists every year. 

Particulars Domestic Tourism International Tourism 

Destination trips within a country’s borders trips to foreign countries 

Nationality Traveled by national citizen Traveled by a foreign citizen. 

Legal Documents Legal documents are optional Legal documents are essential. 

 Income 
Promote local business and circulate 

money within the country 

Promote business within the country and 

bring foreign remittance 

New cultures and 

languages   
Experience own culture Experience new culture and language 

Expenses More affordable More costly 

Economic Benefit Less for the destination country Huge for the destination country 

Necessary Documents 

There are many necessary documents required for both domestic tourism and international 

tourism. Some of the most important documents for domestic tourism include a passport, driver’s license, 

or state-issued identification card. For international tourism, a passport is always required and a visa 

depending on the destination country. Other necessary documents may include tickets, hotel reservations, 

and proof of insurance. It is important to check with the embassy or consulate of the destination country 

to ensure you have all the required documents before departing for your trip. 

Accommodation and Flights 
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The tourism industry is a booming business, with people traveling to different parts of the world 

to see new and amazing places. There are many different aspects to consider when planning a trip, such 

as accommodation and flights. There are many options for accommodation when traveling, from camping 

and hostels to hotels and resorts. It is important to research the different options to find the best fit for 

your needs and budget. Flights can also be a major expense when traveling, so it is important to compare 

prices and book in advance. Many websites offer discounts on flights, so it is worth comparing prices 

before booking. By planning and doing some research, it is possible to have a great trip without breaking 

the bank. 

Travel Insurance 

Travel insurance is an important consideration for both domestic and international tourism. For 

domestic trips, travel insurance can provide coverage for losses due to cancellations or interruptions of 

your trip and injuries or illnesses that occur while you are away from home. Travel insurance can provide 

coverage for lost or stolen baggage, medical expenses, and trip cancellations or interruptions for 

international trips. It is important to read the policy carefully to understand what is covered and what is 

not. 

New cultures and languages 

With domestic tourism, people typically stay within their own country and experience that 

country’s culture. With international tourism, people often go to different countries and experience 

various cultures. This can be good or bad, depending on what someone is looking for in their holiday 

experience. 

The benefits of international tourism 

It is said that variety is the spice of life. This may be especially true when it comes to travel, as 

people have an innate desire to explore new places and experience different cultures. In today’s 

increasingly globalized world, international tourism has become a more popular way. There are many 

benefits to international tourism, both for travelers and the destination country. 

For travelers, international tourism offers opportunities to see the world and learn about other 

cultures. It can also be a way to make new friends from all over the globe. Additionally, international 

tourism can help people expand their horizons and learn new things about themselves. For destination 

countries, international tourism provides economic benefits in jobs and revenue. It also helps promote 

cultural awareness and understanding among people from different countries. By supporting local 

businesses and spending money on the local economy, tourists help create jobs and support the country’s 

growth. Tourism can bring various economic benefits to the countries that tourists visit. Spending money 

in local economies increases the demand for goods and services. This increase in demand makes it easier 

for businesses to sell their products and services. 
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